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Ethiopia Overview
Ethiopia is the fourth largest economy in sub-Saharan Africa. It is predicted to be
the third largest by 2025, overtaking Angola. Ethiopia is five times the size of the
United Kingdom and strategically located in the Horn of Africa, near to the Middle
East and Europe and major ports. Ethiopia is bordered by Sudan in the west,
Somalia and Djibouti in the east, Eritrea in the north and Kenya in the south.
Investment between the UK and Ethiopia has increased considerably in recent
years, and UK exports to Ethiopia have grown by 135% from £80 million in 2010
to £108 million in 2014.
A number of British firms have invested in sectors such as mining, food and drink,
the leather industry and renewable energy.
Ethiopia is endowed with abundant agricultural resources and there are considerable
opportunities for the cultivation and export of cut flowers, dried fruits, and processed
vegetable products. With over seven million bee colonies, Ethiopia is already the
leading producer and exporter of honey and beeswax in sub-Saharan Africa.
Ethiopia is also interested in exploiting its forestry and fishing resources.
Ethiopia is currently the fastest growing non-oil producing country in Africa, with
an annual average Gross Domestic Product (GDP) growth rate of between 7%
and 8% for the past ten years. Leading non-agricultural sectors for UK trade and
investment include food and drink, mining, oil and gas, civil aviation, construction,
telecommunications, hydroelectric power, and tourism. Other leading UK export
products include trucks, vehicles and spare parts, medical equipment, and
pharmaceuticals.

www.Ethiopia.DoingBusinessGuide.co.uk

5

RT

A D E •

THE H
E

A

AT

E

RN

L

TR

OF INT

ATIONA

On course for success
Choosing a great export
training partner can really
help your company take off
in the export trade! We can
help develop new ideas and
find ways to drive down
costs and produce
sustainable improvements in
your export business.
• Membership supports all
aspects of your
international trade
• Leading UK authority on
trading globally
• Tailored training to
support your business
needs
• Expert solutions for
international trade
Exporting great ideas to you.

Join us today
+44(0)1733 404 400
email: institute@export.org.uk
Call:

www.export.org.uk

Welcome from Lesley Batchelor OBE, FIEx (Grad) Director General, The Institute of Export
Preparing for any new market needs consideration when thinking about a country
like Ethiopia there are many issues both cultural and business linked that you need
to think through.
This guide offers you the opportunity to think through your market issues and learn
how to enter the market successfully and with as little pain as possible. The Institute
of Export’s mission is to enhance the export performance of the United Kingdom by
setting and maintaining professional standards in international trade management
and export practice. This is principally achieved by the provision of education,
training and practical support, a helpline and one-to-one assistance with paperwork.
Dedicated to professionalism and recognising the challenging and often complex
trading conditions in international markets, the Institute is committed to the belief
that real competitive advantage lies in competence and that commercial power,
especially negotiating power, is underpinned by a sound basis of knowledge.
Why not contact us and find out how you can join?
Lesley Batchelor OBE, FIEx (Grad) Director General - Institute of Export
www.export.org.uk
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About International Market Advisor (IMA)
International Market Advisor (IMA) works
with British and Foreign Government
departments, Embassies, High
Commissions and international Chambers
of Commerce throughout the world. Our
work helps to identify the most efficient
ways for British companies to trade with
and invest in opportunity-rich overseas
markets.
During the last ten years IMA has
worked with the British Government's
overseas trade and investment department
UK Trade & Investment (UKTI), and has
written, designed, produced, launched
and distributed over one million copies of
more than 100 country-specific print and
multi-media based reports, guides and
publications, including the internationallyrecognised ‘Doing Business Guide’ series
of trade publications. These are composed
of market and industry sector-specific,
multi-format print and digital trade reports,
together with some of the internet’s most
visited international trade websites - all of
which are designed to advise and assist
UK companies looking to trade with and
invest in overseas markets. These reports
and guides are then distributed free-ofcharge through the IMA and UKTI global
networks - over 500 distribution outlets in
total. Further distribution takes place at
global exhibitions, roadshows, conferences
and trade missions, and IMA receives daily
requests for additional copies of the guides
from these networks and from businesses
considering exporting.
Each of IMA’s 'Doing Business Guides’ is
produced in three formats: a full colour,
glossy, paper-based brochure; a supporting
fully-interactive and updatable multi-media
based website; and the website contents
available as a free-of-charge downloadable
smartphone/tablet app.

The guides’ contents focus on the market
in question, how to approach that market
and the help and support available, and
include informative market overviews, plus
details of business opportunities, listings
with website links to British and Foreign
Government support services and essential
private sector service-provider profiles.
Sponsoring a ‘Doing Business Guide’
therefore offers a unique opportunity to
positively promote your products and
services to high-profile business leaders,
specific exporters, investors and effective
business travellers who will be actively
seeking out service providers to assist
them in developing their business interests
in the targeted markets.
For more information on IMA
please visit our website:
www.DoingBusinessGuides.com
Contact IMA
Office address
International Market Advisor
1 Clough Street
Buxton
SK17 6LJ
United Kingdom
Email
info@ima.uk.com
General enquiries switchboard
+44 (0) 1298 79562
Media enquiries
Newsdesk & out of hours
+44 (0) 1298 79562

www.Ethiopia.DoingBusinessGuide.co.uk
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About UK Trade & Investment (UKTI)
UKTI is the British Government department that helps UK-based companies
succeed in an increasingly global economy. UKTI also helps overseas companies
bring their high quality investment to the UK’s economy. UKTI’s range of expert
services are tailored to the needs of Individual businesses to maximise their
international success. UKTI provides companies with knowledge, advice and
practical support.
Through a range of unique services, including participation at selected tradeshows,
outward trade missions and providing bespoke market intelligence, UKTI can help
you crack foreign markets and get to grips quickly with overseas regulations and
business practice.
With headquarters in London, UKTI have professional advisers around the UK
and staff across more than 100 countries.

Contact UKTI
Contact your local International Trade Team or Scottish Development International
(SDI), Welsh Government (WG) or Invest Northern Ireland (INI) offices to find out
more about the range of services available to you.

You can find your nearest International Trade Team at:
www.gov.uk/ukti
General UKTI enquiry number: +44 (0) 207 215 5000
UK Trade & Investment
1 Victoria Street
London,
SW1H 0ET
United Kingdom
Email: enquiries@ukti.gsi.gov.uk

www.Ethiopia.DoingBusinessGuide.co.uk
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Visit the Website and
download the free
Mobile App

Website and Mobile App features include:
•

Latest business news

•

Up-to-date travel advice

•

Interactive ‘Supporting Organisations’ and ‘Market Experts’ profiles

•

Essential contact details

•

Listings with links to up-and-coming trade shows

•

Links to UK Trade & Investment (UKTI) international trade support
services

EThIOpIA

Doing Business in Ethiopia

ABOUT ThIS GUIDE
This guide aims to provide a route map of the way ahead, together with signposts
to other sources of help.
The main objective of this Doing Business in Ethiopia Guide is to provide you with
basic knowledge about Ethiopia; an overview of its economy, business culture, potential
opportunities and to identify the main issues associated with initial research, market entry,
risk management and cultural and language issues. We do not pretend to provide all the
answers in the guide, but novice exporters in particular will find it a useful starting point.
Further assistance is available from UK Trade & Investment (UKTI). Full contact details are
available in this guide.
The Ethiopia Business Guide is intended to provide general business advice and should not
be used as a substitute for market research, due diligence or legal and professional services.
•

Website (www.Ethiopia.DoingBusinessGuide.co.uk)

•

a ‘free’ downloadable 'mobile device-friendly’ App

•

PDF Download (please see the website for more details) and

•

this full colour hard-copy Brochure
Doing Business in Ethiopia Guide Team;
Project Manager:

Craig Smith

Managing Editors:

Olivia Taylor and Brian Underwood

Sponsorship Manager:

James Clowes

Creative Manager:

Paul King

Creative Consultants:

Twistedgifted www.twistedgifted.co.uk

Printed using materials
from sustainable sources

www.Ethiopia.DoingBusinessGuide.co.uk
‘Doing Business in Ethiopia Guide’ published in the UK by International Market Advisor Ltd.
© 2015 International Market Advisor Ltd (unless otherwise stated). All rights reserved.
Contains public sector information licensed under the Open Government Licence v2.0.
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Ethiopia is currently the fastest growing non-oil
producing country in Africa, with an annual average
Gross Domestic Product (GDP) growth rate of
between 7% and 8% for the past ten years.
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EThIOpIA

Doing Business in Ethiopia

Why Ethiopia?
Introduction

Growth potential

Ethiopia is the fourth largest economy
in sub-Saharan Africa. It is predicted to
be the third largest by 2025, overtaking
Angola. Ethiopia is five times the size
of the United Kingdom and strategically
located in the Horn of Africa, near to the
Middle East and Europe and major ports.
Ethiopia is bordered by Sudan in the west,
Somalia and Djibouti in the east, Eritrea
in the north and Kenya in the south.

The economy is expected to maintain the
rapid growth it has experienced over the
past ten years.
This is because Ethiopia has:
•

a large natural resources potential
which offers opportunities for
expansion of agriculture, fisheries and
hydroelectric power generation

The country has a high central plateau that
varies from 1,800 to 3,000 metres (6,000
ft.-10,000 ft.) above sea level, with some
mountains reaching 4,620 metres (15,158
ft.). Addis Ababa at 2,300 metres (7,546 ft.)
is the third-highest capital in the world.

•

an abundant human resource base –
low-cost labour which can support the
expansion of labour-intensive
manufacturing

•

a market of over 90 million people –
with rising incomes

Strengths of the market

•

an established regional aviation
hub – Addis Ababa has become a
regional air transportation hub, ideal
for expanding trade links.

Ethiopia’s population of 96 million (2014
est. CIA World Factbook) makes it one
of the largest markets in Africa. Since
the 1990s, Ethiopia has pursued a
development strategy based on a mixed
economy of both state and private
enterprises. It has eliminated
discriminatory tax, credit, and foreign
trade treatment of the private sector and
simplified bureaucratic regulations and
procedures.
Agriculture employs more than 80% of the
population and generates more than 90%
of the export revenue, though its share
of total GDP is declining, which is now
around 41% compared to 46% for services
and 13% for industry.

Free trade agreements
Ethiopia has duty and quota free market
access to the US under the African Growth
and Opportunity Act (AGOA).
It also has duty and quota free market
access to the European Union (EU) under
the Everything but Arms (EBA) initiative.
However, this is a non-reciprocal
agreement. It is an incentive given by the
EU allowing duty free import of goods from
Ethiopia to enter its member countries
markets.

Visit the Website and download the free Mobile App

Trade between the UK and Ethiopia

Politics and the economy

British companies trading with or operating
in Ethiopia include Nyota Minerals,
Pittards, Altus Strategies, Tullow Oil,
GlaxoSmithKline, Stratex International,
Deloitte, Mott MacDonald, British Airways,
East African Pharmaceutical, Gellatly
Hankey & Co, Cambridge University
Press, HSBC, WSP International,
Macmillan Education and Delonex Energy.

Ethiopia has enjoyed a decade of peace
and relative prosperity that has put
increasing focus on economic growth
and achievement of the Millennium
Development Goals. The macro-economic
stability, excellent climate and fertile soils,
strategic location at the cross roads
between Africa, the Middle East and Asia,
zero tolerance for corruption, and attractive
incentive packages, are some of the
reasons for attracting investment in
Ethiopia.

Investment between the UK and Ethiopia
has increased considerably in recent
years, and UK exports to Ethiopia have
grown by 135% from £80 million in 2010
to £108 million in 2014.
A number of British firms have invested in
sectors such as mining, food and drink, the
leather industry and renewable energy.
The top UK exports to Ethiopia are:
•
•
•
•
•
•

power generating machinery and
equipment
general and specialised industrial
machinery
transport equipment
beverages
miscellaneous manufacturing articles
chemical materials and products.

Benefits to British businesses exporting
to Ethiopia:
•
•
•
•
•

access to European and Middle
Eastern economies
low-cost and trainable labour force
stable political and economic
environment
low crime rates
one of the largest domestic markets
in Africa, with 96 million consumers.

The current government has embarked on
a cautious program of economic reform,
including privatisation of state enterprises
and rationalisation of government
regulation. While the process is still
ongoing, so far the reforms have attracted
some foreign investment, and the
government remains heavily involved in
the economy.
Ethiopia is currently the fastest growing
non-oil producing country in Africa, with an
annual average Gross Domestic Product
(GDP) growth rate of between 7% and 8%
for the past ten years. In terms of
economic performance, Ethiopia has
shown not only impressive growth but,
more importantly, remarkable consistency.
Angola and Equatorial Guinea are the only
other countries in Africa that have recorded
such consistent double digit growth and
the main reason for their growth is oil.
[Source: National Bank of Ethiopia]

www.Ethiopia.DoingBusinessGuide.co.uk
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Ethiopia does have problems with inflation
and foreign exchange shortages, but the
issues are now being addressed and
inflation is on a declining trend. Ethiopia’s
primary exports are coffee, flowers, fruits
and vegetables, khat, hides and skins,
sesame seeds, pulses, live animals, honey
and beeswax, spices and natural gum.
Coffee is by far the most important export
commodity, constituting between 35 and
40% of exports by value. The country’s
main imports include motor vehicles,
petroleum products, civil and military
aircraft, spare parts, construction
equipment, medical and pharmaceutical
products, agricultural and industrial
chemicals, agricultural machinery,
fertilisers, irrigation equipment and food
grains.

Population
With a population of about 96 million,
Ethiopia represents a melting pot of
ancient Middle-Eastern and African
cultures evident in the religious, ethnic
and language composition of its Semitic,
Cushitic, Omotic and Nilotic peoples.
The Ethiopian people comprise about 78
ethnic groupings of which the Amhara
and the Oromo constitute the majority,
with about 60% of the total population.
Approximately 85% of the population lives
in the rural areas.
The annual population growth rate is
about 2.6%, and the economically-active
segment, between ages 14 and 60, is
about 50% of the total population.

Politically, Ethiopia has had a relatively
stable government for the last 20 years.
While Ethiopia has been involved in
recent regional security operations in
neighbouring states, there have been
no major threats to the country’s stability.
British companies wishing to enter the
Ethiopian market are advised to research
the market prior to engaging in business
so as to establish the opportunities and
competitiveness of the market for their
products and services.

Visit the Website and download the free Mobile App

OppOrTUNITIES IN EThIOpIA
www.Ethiopia.DoingBusinessGuide.co.uk
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Opportunities in Ethiopia

Aid Funded Business (AFB)

Ethiopia is endowed with abundant
agricultural resources and there are
considerable opportunities for the
cultivation and export of cut flowers,
dried fruits, and processed vegetable
products. With over seven million bee
colonies, Ethiopia is already the leading
producer and exporter of honey and
beeswax in sub-Saharan Africa. Ethiopia
is also interested in exploiting its forestry
and fishing resources.

Despite high economic growth registered
in the past 10 years, Ethiopia remains a
low income country with over 25 million
people living in poverty. Ethiopia is
vulnerable to price and weather shocks,
which can increase poverty.

Ethiopia is currently the fastest-growing
non-oil producing country in Africa, with
average GDP growth of 10% per annum
over the last few years. Leading nonagricultural sectors for UK trade and
investment include food and drink,
mining, oil and gas, civil aviation,
construction, telecommunications,
hydroelectric power, and tourism.
Other leading UK export products include
trucks, vehicles and spare parts, medical
equipment, and pharmaceuticals.

Net aid flows to Ethiopia have increased
in absolute terms from US $211 million
in 1980 to US $3.5 billion in 2011. The
number of donors has also increased
from 25 in 2006 to 36 in 2010.
There are AFB opportunities in:
•
•
•
•
•
•
•

feasibility studies
design
construction supervision
institutional and capacity building
support
development of guidelines
civil work
water supply and sanitation work

Ethiopia’s investment priority areas:

Energy

•
•
•
•
•
•
•
•

The annual consumption of electricity in
Ethiopia is very low, but demand is
growing at a rate of 14% per annum.
This year, electricity coverage of Ethiopia
is aimed to expand to 75%, doubling the
number of households with electricity.
132,000 kilometres of distribution lines
will be needed to support expanded
coverage. Ethiopia also plans to
significantly increase exports of electricity
to neighbouring countries.

Agriculture/Horticulture/Floriculture
Agro-processing
Textile and garment
Leather and leather products
Power, Hydro-Electric Power
Road Construction
Telecommunications
Tourism

Renewable energy generation capacity is
planned to increase to 37,000 megawatts
by 2037. This will cost US $100 billion.
Visit the Website and download the free Mobile App

Opportunities for British companies
include:

Contact UKTI for more information on the
oil and gas sector.

•
•

Food and drink

•
•
•

power generation (on and off grid)
feasibility studies, design and
construction supervision
technical assistance, such as project
and contract management services
supply of equipment
construction, supervision and
rehabilitation of distribution lines

Contact UKTI for more information on the
energy sector.

Food processing is the largest and oldest
manufacturing industry in Ethiopia.
Demand is growing rapidly as a result of
increased personal income and recent life
style changes.
Soft drinks are in chronic short supply
relative to demand, especially in areas
outside the main cities. Demand for beer
is expanding by 15% per annum.

Oil and gas
Ethiopia has a huge, underexplored
hydrocarbon potential. The sedimentary
regions of Ethiopia cover a significant
portion of the country. Annual oil imports
were US $2.5 billion in 2012 and are
growing.
There are 11 blocks currently open to
private investors interested in oil and gas
exploration.
There is also a confirmed natural gas
reserve of 4.0 trillion cubic feet across two
fields.

There is a rising demand for products
such as bread, pasta, baby food and
confectionery products.
Opportunities for UK companies include:
•
•
•
•

soft drink production
edible oil production
beer production
agro-processing

Contact UKTI for more information on the
food and drink sector.

There are opportunities for UK companies in:
•
•
•
•

prospecting, seismic surveying and
exploratory drilling
impact assessment and feasibility
studies
development projects
lubricant and fuel import and
distribution

www.Ethiopia.DoingBusinessGuide.co.uk
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Construction

Tourism

There is a housing deficit in urban areas
of 900,000. There is a considerable
unmet demand for less expensive homes.
Ethiopia has one of the lowest road
densities in Africa. There is a five-year
development plan that aims to construct
70,000 kilometres of road. The project is
worth £5.5 billion. There are also plans
to complete the construction of 2,400
kilometres of railways by the end of 2015.

Ethiopia is rich in tourist resources.
It has 10 United Nations Organization
for Education, Science and Culture
(UNESCO) registered world heritage
sites. Many tourist sites are completely
undeveloped. The tourist infrastructure
(hotels, restaurants, tour facilities) is
also underdeveloped.

Potential opportunities for UK companies
include:
•

road network feasibility and design
studies

Ethiopia has diverse historical and
ecological attractions, such as churches
and castles. Ethiopia also has some
ancient and well preserved historical
traditions.
There are opportunities for UK companies in:

•

supervision and management of
projects

•

constructing modern tourist hotels
(4 and 5 stars)

•

road and railway and building
construction contracts

•

constructing recreation facilities

•
•

construction machinery, chemicals
and building materials

providing equipment to hotels and
travel agencies (hotel furniture and
vehicles for tour operators)

•

housing for middle income
households

•

commercial parking developments

Contact UKTI for more information on the
tourism sector.

Contact UKTI for more information on the
construction sector.

Visit the Website and download the free Mobile App

The Sky’s the limit
Choosing a great export training
partner can really help your
company take off in the export
trade!
We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.
Our main aim is to help you
achieve your export and
international trade goals.
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Join us today
t: +44(0)1733 404 400 e: institute@export.org.uk
w: www.export.org.uk

EThIOpIA

There are incentives for foreign investors, particularly in the
export sector. They give unlimited fertile land at almost no
cost, plus five years tax-free privileges, reduced-cost local
financing and no restriction on repatriation of profits and
capital. In addition there is a fast track one-stop-shop
facilitation and support service at the investment agency.

GETTING hErE AND ADvICE ABOUT yOUr STAy
www.Ethiopia.DoingBusinessGuide.co.uk
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Getting here and advice
about your stay
Travel advice
Visas
British Nationals require a visa to enter
Ethiopia. Passports should be valid for at
least three months beyond the date of the
end of your visit. Visas may be obtained
on arrival by air with a cash payment of
US $25, but it is recommended that visas
are obtained in advance from an
Ethiopian Embassy or via a travel agent.
Prior to entry, you will also need a valid
health certificate for yellow fever.
If you are travelling to Ethiopia for
business, check the Foreign and
Commonwealth Office (FCO) page:
www.gov.uk/foreign-travel-advice/ethiopia
beforehand to help you prepare for your
visit and to stay safe and secure while
you are here.
Getting here by air
There are daily direct flights between
London and Addis Ababa by Ethiopian
Airlines.

Preparing to export to
Ethiopia
If you plan to do business in Ethiopia, it is
important to remember that Ethiopia does
not have the usual business structures
and institutions in place as found in the
West and in many parts of Africa. This
makes preparation all the more important.

Taking a strategic approach
Doing business with Ethiopia can be
challenging, but taking a strategic
approach is the key to making the
process manageable. The first step is
to spend some time thinking about your
company's Ethiopia objectives.
The ten questions listed on the right
should help you to focus your thoughts.
Your answers to them will highlight areas
for further research and also suggest a
way forward that is right for your
company.
You may then want to use this as a basis
for developing a formal Ethiopia strategy,
although this may not be necessary or
appropriate for all companies:

At the airport
Taxis from Bole International airport in
Addis Ababa into the city centre cost
about ETB 150 (£8). The journey takes
between 20 and 30 minutes depending
on traffic.

Visit the Website and download the free Mobile App

Doing Business in Ethiopia

Your Aims

Your Knowledge

•

Do you wish to buy from Ethiopia, sell
to Ethiopia or both?

•

Do you know how to secure payment
for your products or service?

•

Do you wish to establish your own
company presence in Ethiopia, for
example through a representative
office, limited liability company or joint
stock company?

•

Do you know where in Ethiopia you
should start?

•

Do you know how to locate and
screen potential partners, agents or
distributors?

•

Do you need to be involved in
Ethiopia at all?

Your Company
•

What are the unique selling points for
your product or service?

•

Do you know if there is a market for
your product in Ethiopia?

•

Do you know if you can be
competitive in Ethiopia?

•

Do you have the time and resources
to handle the demands of
communication, travel, product
delivery and after-sales service?

It’s unlikely that you will have the answers
to all these questions at the outset and
these “knowledge gaps” should form the
basis for further research and
investigation.

www.Ethiopia.DoingBusinessGuide.co.uk
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How to do business in
Ethiopia
Market entry strategy
British companies can approach the
Ethiopian market in several ways:
•
•
•
•
•
•

Exporting directly
Setting up an agency
Appointing an agent/distributor
Franchising
Form a joint venture
Selling to the government

However, the most common forms of
operation in Ethiopia are:
•
•
•

Sole proprietor
Private limited company
Share company

Any two individuals can set up a private
limited company, but a minimum of five
founders are required to establish a share
company, which is a public company. You
should seek legal advice as the tax and
legal obligations of each business
structure can differ.
Approximately 40% of Ethiopian imports
are by government tenders. The tender
announcements are made public to all
interested potential bidders, regardless
of nationality of supplier or origin of the
products/services. Government
procurement is by competitive bidding.

There are incentives for foreign investors,
particularly in the export sector. They give
unlimited fertile land at almost no cost,
plus five years tax-free privileges,
reduced-cost local financing and no
restriction on repatriation of profits and
capital. In addition there is a fast track
one-stop-shop facilitation and support
service at the investment agency.
The Ethiopian Investment Agency (EIA)
can provide more information on setting
up a business in Ethiopia.

Using an agent or distributor
To conduct business effectively and
participate in local tenders, it is advisable
for UK companies to appoint local agents
to represent their products in Ethiopia.
You need to consider:
•
•
•
•

managing distribution and sales
realistic pricing
marketing
protecting your intellectual property
rights

Before appointing an agent or distributor
you should look closely at their:
•
•
•
•

local reputation
financial resources
regional coverage
marketing ability

Limitations on foreign exchange and
import and export services make direct
marketing difficult.

Visit the Website and download the free Mobile App

Doing Business in Ethiopia

Establishing an office

Franchising

All importers and exporters must be
registered with the Ethiopian Ministry
of Trade and Industry and obtain a
business license. Foreign investors are
required to seek project approval and
can receive incentives from the Ethiopian
Investment Agency (EIA).

Difficulties in product quality control,
banking regulations, and continuing
foreign exchange convertibility issues
make franchising difficult. Contact UK
Trade & Investment (UKTI) for further
advice.

A UK firm wishing to establish a branch
office in Ethiopia must submit the
following documents for registration:

Joint ventures/licensing

•

•

•

notarised copy of registration of
parent company in the country of
origin.
copy of the memorandum and article
of association.
authenticated decision of the parent
company's board of director or a
similar authorised body for the
establishment of a branch in Ethiopia.

The decision should indicate the types of
activities of the branch, the individuals
appointed by the parent company to act
on its behalf, and the capital allocated for
its operation.
•

authenticated power of attorney
issued by an authorised organisation
for the company’s permanent
representative in Ethiopia.

•

financial reference from the
company's bank.

•

notice published in a newspaper
announcing the establishment of a
branch company in Ethiopia.

Foreign investment inflows through joint
ventures are promoted and encouraged
in Ethiopia.
The following are the major criteria for the
approval of joint venture proposals:
•

Transfer, absorption, know-how, and
adaptation of needed technology into
the country.

•

Improvement of the country's foreign
exchange position.

•

Utilisation and development of the
country's resources, including the
creation of local employment.

•

Development of forward and
backward linkages, and increased
added value in various economic
sectors.

www.Ethiopia.DoingBusinessGuide.co.uk
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Distribution and sales channels
Ethiopia requires that all imports be
channelled through Ethiopian nationals
registered with the government as official
import or distribution agents. The agent
is required to apply for an import licence
and register with the Ministry of Trade
and Industry.
Much distribution in Ethiopia, particularly
to regional towns, is done through
informal business arrangements. For
example, many goods after being cleared
through customs will be sold to wholesalers in Addis Ababa’s largest market
(Merkato) who then distribute it to retailers
and small vendors.

Selling factors/techniques
Methods used by successful competitors
in the Ethiopian marketplace include
active contact with key officials responsible
for various major programs and projects,
personal visits by representatives for
initial market surveys, and contact with
local representatives knowledgeable
about future plans and market potentials.
Sales materials in the official local
language, Amharic, in addition to English,
is an effective way to reach a broader
customer base.

Marketing, trade promotion,
commercial, and advertising
Advertising and trade promotions are
important. Government-owned mass
media outlets (radio, television, and newspapers), and privately-owned magazines
and newspapers are the best means of
advertising.
The Addis Ababa Chamber of Commerce
and sectoral associations organise the
largest trade fair in Ethiopia, which
attracts many foreign and local exhibitors.
Please refer to the following for more
information:
Addis Ababa Chamber of Commerce
PO Box 2458 Addis Ababa
Ethiopia
Tel: +251-11-550-4647
Fax: +251-11-550-4649
Email: planning@addischamber.com
Website: www.addischamber.com/tradefair/tradefair.asp

Visit the Website and download the free Mobile App
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Some countries may be subject to export restrictions
due to sanctions and embargoes placed on them by
the UN or EU. Exporting companies are responsible
for checking that their goods can be exported and
that they are using the correct licences.

TAx & CUSTOMS CONSIDErATIONS
www.Ethiopia.DoingBusinessGuide.co.uk
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Tax & customs
considerations

Documentation

Value Added Tax (VAT)

•

three certified copies of the
commercial invoice

The VAT rate is 15% for all goods and
services.

•

two detailed copies of the
manufacturers invoice

Excise tax

•

a bill of lading or airway bill

There are ten excise tax brackets, ranging
from 10% for textiles and electronics to
200% for alcoholic beverages.

•

pro-forma invoices

•

a trade license for commercial imports

•

an insurance certificate

•

a bank permit

When exporting goods to Ethiopia you will
need:

Customs
Tariff duties range from 0% to 35%, with
an average rate of 17%.
Ethiopia has reduced customs duties on
a wide range of imports, but duties are
extremely high on some items, such as
vehicles.
Ethiopia offers duty free import incentives
for investors in certain sectors, especially
those planning to export goods and
generate foreign currency.
Both VAT and excise taxes are imposed
on imports.

Without registration and authorisation
from the Ministry of Agriculture, the
following agricultural items cannot be
imported to Ethiopia:
•

plants and plant products (including
seeds)

•

agricultural chemicals (such as
pesticides and fertilisers)

You can find more about import tariffs in
the Market Access Database (MADB).

All imports must be channelled through
an Ethiopian national, registered as an
official import or distribution agent with
the Ministry of Trade (MOT).

Visit the Website and download the free Mobile App

Doing Business in Ethiopia

Business etiquette,
language & culture
Meetings
When arranging meetings, be aware of
differences with counting time. Ethiopians
start counting time (their clock striking
“one”) with sunrise, and complete the
day of sunshine at “12”. They then start
counting darkness with “one” and end
with 12. Hence their one in the morning
is 07:00; and their one in the evening is
19:00. It is best to check and make sure
you have clear agreement with the person
you are meeting.
Ethiopian greetings are profuse and it
would be perceived as bad manners to
get straight to business without the usual
greetings and also some enquiries about
the family. Ethiopians often do not
establish their agenda at the beginning
of a meeting, which are often lengthy.

Language
English is the business language in
Ethiopia and is spoken in business
circles. Amharic is the official language
and widely used.

Culture

In Ethiopian culture it is customary to rise
up out of one's seat for an older friend or
family member as well as for persons in
senior positions. This is a sign of courtesy
and most Ethiopians do it. Bows are less
usual these days, but were quite common
during the time of the Emperor.

Greetings
As proud and patriotic people Ethiopians
want to be valued as such. They are
hospitable and adore recognition at the
same time. Greetings of good morning/
afternoon open the hearts of Ethiopians
for any business.
It is not common to simply pass by
someone who you know without greeting
them, however recently you have met.
Oversights of this could be construed as
being unhappy with the non-greeted
individual. Greetings are often profuse,
extending to children and family, if not to
the cattle as some traditional Ethiopians
often do!
Physical greetings (handshakes, shoulder
pressing, three kisses on the cheek)
are quite common among Ethiopians,
irrespective of gender.
You may be offered a wrist to shake if
someone's hand is dirty. Feel free to hold
the wrist and greet warmly.

Ethiopia has a diverse society and
Ethiopians are very proud of their
multi-faceted language, culture and
history. Respect, especially of elders and
persons with authority, is very important.

www.Ethiopia.DoingBusinessGuide.co.uk
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Doing Business in Ethiopia

What are the challenges?
Market challenges
There are some unique challenges
UK companies may face when doing
business in Ethiopia. These include:
•

low quality and coverage of
infrastructure

•

ranks 111 out of 177 on the corruption
index

•

inconsistencies in tax assessments
and excessive penalties

•

occasional delays in accessing
foreign exchange (sometimes
months)

•

can take up to 75 days to clear
imports

•

the industry sector is small and
import-dependant, making it
vulnerable to foreign exchange
shortages

Ethiopia is engaged in a program of
economic reform and liberalisation.
However, the state remains heavily
involved in most economic sectors.
Some sectors, particularly in services,
are hard for foreign investors to enter.
Ethiopia retains control over the utilities
sector and prohibits foreign ownership of
banking and insurance companies. Land
cannot be purchased or sold, but can be
leased, sometimes on a long-term basis.

All imports are required to be channelled
through Ethiopian nationals registered
as official import or distribution agents
with the Ministry of Trade and Industry.
Furthermore, customs clearance remains
a hindrance to the business of importing –
the clearance process is slow and
imported goods are sometimes charged
at attributed values instead of
invoice values.
Contractual enforcement remains weak,
and as a result, many local companies
prefer to do business with relatives or
close acquaintances.
The transportation and telecommunications systems, especially internet service,
are improving and infrastructure
development has been prioritised in
recent budgets.

Pricing
All transactions in Ethiopia are
conducted in the local currency, the ‘Birr’.
The exchange rate is determined by the
daily inter-bank foreign exchange market
in which the central bank intervenes
aggressively. Prices are generally very
low for locally-produced products, while
import prices reflect the high cost of
transportation. Credit Cards are not
widely used in Ethiopia.
All retail prices except petroleum,
fertilisers and pharmaceuticals are no
longer controlled. The general pricing
structure for imports is on the basis of a
customs duty (Harmonised System code
is applicable), 15% VAT, 2% withholding
tax, and excise tax (depending on the
type of product).

Visit the Website and download the free Mobile App

Sales service/customer support
Consumer advocacy or protection
associations currently operate in Ethiopia.
Customer service and support is reported
to be very weak in different sectors of the
economy.
For more information on business risk
in Ethiopia you can visit:
www.gov.uk/government/publications/over
seas-business-risk-ethiopia

All foreign investors are required to
register their enterprises in accordance
with the commercial code of Ethiopia.
To encourage private investment and to
promote the inflow of foreign capital and
technology into Ethiopia there are several
incentives available to investors (both
domestic and foreign) who are engaged
in new enterprises or who expand into
areas qualified for investment incentives:
•
•

How to invest in Ethiopia
Business types

•
•
•

Customs import duty.
Exemptions from payment of export
customs duties.
Income tax holidays.
R&D incentives.
Exemption from the payment of taxes
on remittances of capital.
Loss carried forward.

The main business forms/types in
Ethiopia are:

•

•
•

Sanctions and Embargoes

•
•
•
•

Sole proprietorships.
Branch offices of companies
registered outside Ethiopia.
Share companies.
Private Limited companies.
Partnership.
Co-operatives.

Ethiopia follows a market-orientated
economic development strategy. All
forms of market-based reforms have been
introduced and more inducements to both
domestic and foreign private investments
have been provided. According to
investment proclamation, a domestic
investor is an Ethiopian or a foreign
national permanently residing in Ethiopia
having made an investment, and includes
public enterprises and foreign nationals,
as well as Ethiopians by birth with a
preference for treatment as a domestic
investor.

Some countries may be subject to export
restrictions due to sanctions and
embargoes placed on them by the UN or
EU. Exporting companies are responsible
for checking that their goods can be
exported and that they are using the
correct licences.
Further information is available on the
Department for Business, Innovation
& Skills (BIS) pages at:
www.gov.uk/government/organisations/
department-for-business-innovation-skills

A foreign investor is a foreigner or an
enterprise owned by foreign nationals,
having invested foreign capital in
Ethiopia, and includes an Ethiopian
permanently residing abroad and
preferring treatment as a foreign investor.

www.Ethiopia.DoingBusinessGuide.co.uk
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Ethiopia’s primary exports are coffee, flowers, fruits and
vegetables, khat, hides and skins, sesame seeds, pulses,
live animals, honey and beeswax, spices and natural
gum. Coffee is by far the most important export commodity,
constituting between 35 and 40% of exports by value.

www.Ethiopia.DoingBusinessGuide.co.uk
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Overseas Business risk - Ethiopia

Political and Economic
Ethiopia is a federal democratic republic
with its separate regions demarcated on
ethnic lines. The Ethiopian Peoples’
Revolutionary Democratic Front (EPRDF)
has held power since it overthrew the
Derg military regime in 1991. The EPRDF
established the current constitution in
1994 and held the first multiparty election
in 1995. The latest elections took place in
May 2015.
The country continues to be a relative
‘island of stability’ in the volatile Horn
of Africa (though religious, ethnic and
political tensions do exist). This has
helped Ethiopia to enjoy impressive
economic growth over the past decade.
Information on political risk, including
political demonstrations, is available from
the FCO Travel Advice.
Ethiopia is one of the fastest growing
economies in the world. According to the
World Bank, Ethiopia’s GDP growth was
7% for the past decade and 9.7% for
2012/13, its preliminary estimate for
2014/15 is 7.5%.
Ethiopia’s first sovereign credit rating of
‘B’, as assessed by Fitch Ratings, reflects
the balance between some of its weaker
structural features such as a low level of
development and weak private sector,
indicating vulnerability to shocks, and
strong economic performance and
improved public and external debt ratios
since debt relief under HIPC (Heavily
Indebted Poor Countries) in 2005-2007.

Ethiopia is highly dependent on primary
agricultural commodity exports such as
coffee, oilseeds and pulses and livestock
products, which are very sensitive to
terms-of-trade shocks. There is now a
focus on the manufacturing sector to
bring structural transformation to the
economy. However, this sector currently
constitutes only a small percentage of
GDP and exports.
The current account deficit may further
deteriorate due to the heavy import
requirements of the major infrastructure
projects under Ethiopia’s “Growth and
Transformation Plan” (GTP). As a result,
importers (including UK manufacturing
companies) may face foreign exchange
shortages.
Despite heavy investment in
infrastructure, due to the lack of direct
access to the sea importing capital goods
can be slow and expensive. Djibouti port
is the main access point for import and
export by sea. It is not yet sufficiently
equipped and maintained to handle
the import/export volumes at present
(let alone those projected for the future).
Attempts have been made to overcome
the strain, such as through a dry hub in
the Eastern part of the country.
The Government has also invested in
the Berbera port redevelopment in
Somaliland and is working with the
Kenyan Government to develop a
dedicated transit route to Lamu. The long
delays for importing and exporting goods
and high freight costs are one of the main
problems faced by foreign investors in
Ethiopia.

Visit the Website and download the free Mobile App
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The People’s Republic of China is
Ethiopia’s biggest economic partner.
Chinese companies play an important
role in the development of Ethiopia’s
infrastructure, telecommunications,
hydro-electric power generation and
construction sector. Chinese companies
are also investing in the expanding
industrial sector with a particular focus
on manufacturing and textiles.
Turkey is also one of the major investors
in Ethiopia, leading textile sector investment. 350 Turkish companies invest US
$3 billion in Ethiopia, half of Turkey’s
African investment. In 2014, the Turkish
news agency, Anadolu, opened a regional
office in Addis Ababa to strengthen its
African coverage.

Monetary policy is still tight, despite some
relaxations in 2012/13. As mentioned
previously, foreign exchange shortages in
Ethiopia should be expected by investors,
despite the improvements already
undertaken. There are macroeconomic
measures in the pipeline to ease foreign
exchange supply, as well as inflation.
The IMF and World Bank have presented
proposals to devalue the Ethiopian
currency further so that Ethiopian
commodities could be competitive in
the international market, but devaluation
is highly unpopular in Ethiopia.
Furthermore, existing exporters which are
highly dependent on the exchange rate
for inputs will be at a disadvantage.

Economic relations between Ethiopia and
India have continued to increase over the
last two decades. The volume of bilateral
trade reached over US $500 million in
2013.
The European Union has strong and
expanding economic relations with
Ethiopia. There are around 300 EU
companies currently active, collectively
constituting a major source of investment
in Ethiopia. The EU also remains one of
the country’s most important trade partners.
Inflation has declined from its peak of
44% in 2008 to 8% in 2013. Although
there was a slight increase in recent
months, inflation is projected to remain
in single digits over the medium term.

www.Ethiopia.DoingBusinessGuide.co.uk
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Bi-lateral trade with the UK

Human Rights

The volume of trade between UK and
Ethiopia has increased sizeably from a
low base. UK imports from Ethiopia grew
substantially from 2009 to 2013.
Simultaneously, UK exports to Ethiopia
have also grown. There are opportunities
to expand trade further in the areas of
primary goods, manufactured and capital
goods. UK investment in Ethiopia is also
increasing. Duet has made an equity
investment worth US $90 million in
Dashen brewery.

Ethiopia has ratified the two key
International Labour Organisation (ILO)
conventions that guarantee freedom of
association and the right to organise and
bargain collectively. However, under the
2003 Labour Proclamation, civil servants,
the military and the police are denied
these rights.

Four other UK companies are also at an
advanced stage of gold and oil and gas
exploration. In the manufacturing sector,
Pittards is currently engaged in the
production of finished leather, leather
garments for export to EU and US. Tesco,
the third largest retailer in the world, is
notably engaged in Ethiopia through
promoting exports from existing suppliers,
improving standards and bringing in new
investors. Vasari and Unilever are also
investing in Ethiopia.
Although not ratified, an Investment
Promotion and Protection Agreement
has been signed (IPPA). A Double
Taxation Agreement with the UK is in
place, signed and ratified.

The right to strike is protected by law,
but the procedures involved can make
it difficult for workers to engage in strike
action in practice. In practice lawful
industrial actions are rare in Ethiopia.
The Global Gender Gap Index, a
framework for capturing the magnitude
and scope of gender-based disparities
and tracking progress, ranked Ethiopia
118 out of 136 countries in 2013. The
number of women in Parliament rose
(in 2010) from 22% to 28%.
Over the last few years, there have been
allegations that communities in Ethiopia
have been forcefully moved from their
land, sometimes in connection with
potential commercial investments. Many
of these allegations are focused on
Ethiopia’s outer/peripheral regions.
Separate, but related to the land issue,
is the Ethiopian government’s Commune
Development Programme, where
communities are given the option of
moving to new areas to improve their
access to key services, such as health
and education.

Visit the Website and download the free Mobile App
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The UK Government has not found
evidence of systematic or widespread
human rights abuses but does have some
concerns, including about the quality of
public services, the grievance redress
mechanisms and the speed, scale and
sequencing of implementation. If you or
your company are thinking of investing
in Ethiopia, you should ensure that a
full social and environmental impact
assessment is undertaken before you
commit to any land related investment.

Bribery and Corruption
Bribery is illegal. It is an offence for British
nationals or someone who is ordinarily a
resident in the UK, a body incorporated in
the UK or a Scottish partnership, to bribe
anywhere in the world.
In addition, a commercial organisation
carrying on a business in the UK can be
liable for the conduct of a person who is
neither a UK national or resident in the
UK or a body incorporated or formed in
the UK. In this case it does not matter
whether the acts or omissions which form
part of the offence take place in the UK or
elsewhere. Please refer to The Bribery
Act 2010 for more information on UK
bribery standards.

One area where corruption still continues
unabated in Ethiopia is land allocation. In
Ethiopia land is public property. Individuals,
companies and other organisations have
only the right to use the land. The increase
in the value of land in Addis Ababa,
ambiguities between the rules and
regulations for leasing land and lack of
efficient land administration system, have
increased the incentive for corruption, and
made it difficult to ensure transparent and
accountable land administration.
One area where Ethiopia stands out
among developing countries is in the low
level of corruption to perform routine tasks
- such as issuing licences or clearing
customs. According to the Enterprise
Survey carried out by World Bank in 2011,
companies expecting to pay facilitation
payments and identifying corruption as a
major constraint is much higher in other
Sub-Saharan countries than in Ethiopia.
Visit the Business Anti-Corruption portal
page providing more advice and guidance
about corruption in Ethiopia and some
basic but effective procedures you can
put in place to protect your company.
www.business-anti-corruption.com
The UK’s development body DFID have
also produced an anti-corruption strategy.

In 2014, Ethiopia ranked 110 out of 177
countries in the Transparency International’s corruption perception Index (CPI),
showing a slight improvement from the
previous year’s rank of 111. This indicates
that corruption remains a problem in
Ethiopia, though international investors
are consistent in reporting that they are
not faced with demands for bribes.

www.Ethiopia.DoingBusinessGuide.co.uk
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Protective Security Advice
Petty theft and mugging is common and
on the rise. Take particular care when
visiting crowded public places, especially
at night. Be aware of the risk of pickpocketing, and bag and jewellery
snatching including from vehicles
stopped at traffic lights in Addis Ababa.
Information on personal security advice
can be obtained on the FCO Travel
Advice to Ethiopia.

Intellectual Property
The legal and institutional framework
for the protection of intellectual property
rights in Ethiopia is adequate although the
country’s record on implementation and
enforcement of the rules is less clear.
The Ethiopian Intellectual Property Office
(EIPO) was established in 2003.
Intellectual property legislation in Ethiopia
includes the Patent Proclamation and
Implementing Regulations, (issued in
1995, covering Patents, Utility Models
and industrial designs); the Trademarks
Registration Directive issued in 1986;
and the Copyright and Related Rights
Proclamation issued in 2004. Ethiopia has
also ratified the WIPO Convention since
1998, and is a signatory of the Nairobi
Treaty [Olympic Symbol] since 1982.

Some prominent international hotel
names are used by local business
people in Ethiopia with the trademark
infringement either condoned or ignored
by EIPO. Illegal copying of artistic works
and software is also widespread, with
intermittent and often inadequate
measures taken by the government and
EIPO to prosecute and punish offenders.
Ethiopia has applied to join the WTO.
Accession will require amendments to
the existing intellectual property rules and
regulations to bring them into conformity
with the WTO Trade Related Intellectual
Property (TRIPS) agreement. Once a
WTO member, Ethiopia is also expected
to tighten its relatively lax intellectual
property right enforcement regime in line
with WTO standards.

Organised Crime
A series of measures have also been
taken to prevent and control money
laundering. The Ethiopian criminal code
has been amended to criminalise
money laundering, the Prevention and
Suppression of Money Laundering and
Financing of Terrorism Proclamation was
enacted by Parliament, and the Ethiopian
Financial intelligence Agency has been
established.
Please consult the FCO’s travel advice
for further details about the overseas
business risk in Ethiopia.

Visit the Website and download the free Mobile App
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The European Union has strong and expanding economic
relations with Ethiopia. There are around 300 EU
companies currently active, collectively constituting a
major source of investment in Ethiopia. The EU also
remains one of the country’s most important trade
partners.

www.Ethiopia.DoingBusinessGuide.co.uk
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Resources:

The Institute of Export
Export House
Minerva Business Park
Lynch Wood
Peterborough
PE2 6FT, UK
Tel: +44 (0) 1733 404400
Website: www.export.org.uk

If you have a specific export enquiry
about the Ethiopian market which is not
answered by the information in this report,
you may contact:
UK Trade & Investment
Enquiry Service

British Embassy Addis Ababa
Comoros Street
PO Box 858
Addis Ababa
Ethiopia
Tel:
Fax:

+251 11 661 2354
+251 11 661 0588

Tel: +44 (0)20 7215 5000
Email: enquiries@ukti.gsi.gov.uk
You will be signposted to the appropriate
section on the UKTI website, or
transferred directly to the British Embassy
in Addis Ababa.

Email:
commercialsection.addisababa@fco.gov.uk
UKTI Ethiopia is a part of UKTI East
Africa, a regional team with trade experts
located at the British High Commissions
and Embassies in Kenya, Tanzania,
Uganda and Ethiopia. UKTI East Africa
offers coordinated services for those
wishing to explore similar business
opportunities in the wider region.

Visit the Website and download the free Mobile App
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UK Export Finance is the UK’s export credit agency, serving UK companies of all sizes.
We help by providing insurance to exporters and guarantees to banks to share the risks of
providing export finance. In addition, we can make loans to overseas buyers of goods and
services from the UK.

In the past five years, we have provided:
•

£14 billion worth of support for UK
exports;

•

direct support for more than 300
customers supported directly, with
many thousands more benefiting
through export supply chains;

•

nearly 2000 individual guarantees,
loans or insurance policies.

UK Export Finance is the operating
name of the Export Credits Guarantee
Department (ECGD).
For more information and to arrange
a free consultation with an Export
Finance Adviser, visit:
www.gov.uk/making-exports-happen
New business enquiries:
Telephone: +44 (0)20 7271 8010
Email: customer.service@ukef.gsi.gov.uk

www.Ethiopia.DoingBusinessGuide.co.uk
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Useful Links
Country Information:
BBC: www.news.bbc.co.uk/1/hi/country_
profiles/default.stm

Intellectual Property:
Intellectual Property Office:
www.ipo.gov.uk

FCO: www.fco.gov.uk/en/travel-and-livingabroad/travel-advice-by-country/countryprofile/

Market Access:
Market Access Database for Tariffs
(for non-EU markets only):
www.madb.europa.eu/mkaccdb2/indexPubli.htm

Culture and communications:
CILT –National Centre for Languages Regional Language Network in your area:
www.cilt.org.uk/workplace/employer_
support/in_your_area.aspx

Standard and Technical Regulations:
British Standards Institution (BSI):
www.bsigroup.com/en/sectorsandservices/Disciplines/ImportExport/

Customs & Regulations:
HM Revenue & Customs:
www.hmrc.gov.uk

National Physical Laboratory:
www.npl.co.uk/

Gov.uk: www.gov.uk/browse/business/
imports-exports

Intellectual Property Office:
www.ipo.gov.uk/

Economic Information:
The Economist:
www.economist.com/countries/

Trade Statistics:
National Statistics Information:
www.statistics.gov.uk/hub/index.html

Ethiopian Economic Association:
www.eeaecon.org

UK Trade Info:
www.gov.uk/government/organisations/uk
-trade-investment

Export Control
Export Control Organization:
www.gov.uk/beginners-guide-to-exportcontrols
Ethiopian Export: www.ethioexport.og
Export Finance and Insurance:
UK Export Finance (formerly ECGD):
www.gov.uk/government/organisations/uk
-export-finance

Travel Advice:
FCO Travel:
www.gov.uk/browse/abroad
NHS:
www.nhs.uk/nhsengland/Healthcareabroad/
Travel health:
www.travelhealth.co.uk/

Visit the Website and download the free Mobile App

Doing Business in Ethiopia

Additional Useful Links

Trade Shows

UK Trade & Investment:
www.gov.uk/government/organisations/uk
-trade-investment

A trade show is a method of promoting a
business through the exhibition of goods
and services, an organised exhibition
of products, based on a central theme,
where manufacturers meet to show their
products to potential buyers.

Foreign & Commonwealth Office:
www.gov.uk/government/organisations/for
eign-commonwealth-office

Taking part in overseas exhibitions is an
effective way for you to test markets,
attract customers, appoint agents or
distributors and make sales. UKTI's
Tradeshow Access Programme (TAP)
provides grant support for eligible SME
firms to attend trade shows overseas.

British Council:
www.britishcouncil.org
Trade Tariff:
www.gov.uk/trade-tariff
British Chambers of Commerce:
www.britishchambers.org.uk
IoD (Institute of Directors):
www.iod.com
CBI (Confederation of British Industry):
www.cbi.org.uk
Institute of Export (IOE):
www.export.org.uk

Participation is usually as part of a group,
a great advantage for inexperienced
businesses, and is usually led by one
of UKTI's Accredited Trade Association
(ATOs). ATOs work with UKTI to raise the
profile of UK groups and sectors at key
exhibitions. For more information click
here.
10 Times (previously
BizTradeShows.com) online database:
www.10times.com

British Expertise:
www.britishexpertise.org

British Expertise Events:
www.britishexpertise.org

Department for Business, Innovation
& Skills (BIS):
www.gov.uk/government/organisations/
department-for-business-innovation-skills

EventsEye.com online database:
www.eventseye.com

UKTI e-exporting programme:
www.gov.uk/e-exporting

UKTI Ethiopia related events:
www.events.ukti.gov.uk

www.Ethiopia.DoingBusinessGuide.co.uk

51

EThIOpIA

Disclaimer
Whereas every effort has been made to
ensure that the information given in this
Guide is accurate, neither the Institute of
Export (IOE), International Market Advisor
(IMA) nor UK Trade & Investment (UKTI),
accept liability for any errors, omissions or
misleading statements and no warranty is
given or responsibility accepted as to the
standing of any individual, firm, company
or other organisation mentioned.
The purpose of the Doing Business
Guides, prepared by Institute of Export
(IOE) and International Market Advisor
(IMA), is to provide information to help
recipients form their own judgments about
making business decisions as to whether
to invest or operate in a particular country.
The Report's contents were believed
(at the time that the Report was prepared)
to be reliable, but no representations or
warranties, express or implied, are made
or given by IOE, IMA or UKTI, as to the
accuracy of the Report, its completeness
or its suitability for any purpose.
In particular, none of the Report's contents
should be construed as advice or
solicitation to purchase or sell securities,
commodities or any other form of financial
instrument.

No liability is accepted by IOE, IMA, or
UKTI for any loss or damage (whether
consequential or otherwise) which
may arise out of or in connection with
the report. No warranty is given, or
responsibility accepted as to the standing
of any individual, firm, company or other
organisation mentioned.
Contains public sector information
licensed under the Open Government
Licence v3.0.

The Art of Export
Choosing a great export training
partner can really help your
company take off in the export
trade!
We can help develop new
ideas and find ways to
drive down costs and
produce sustainable
improvements in
your export
business.

Our main aim is to help you
achieve your export and
international trade goals.
If you do well, we do well.
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Join us today
Call: +44(0)1733 404 400
email:

institute@export.org.uk

www.export.org.uk
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